1. Chandler and Daems, eds., Managerial Hierarchies, is the classic example. 2. Amatori and Jones, eds., Around the World, in addition to U.S. and UK, also contains chapters covering the Netherlands, the German-speaking nations, Scandinavia, France, Italy, Spain, Greece, Japan, China, and Latin America. The near-contemporaneous Fleming, Merrett, and Ville, Big End of Town, also surveyed much recent research for Australasia.
Beyond the traditional topic of large firms, recently published research would appear to have focused far more on small, entrepreneurial and often family-managed firms, or on the role of women and ethnic minority entrepreneurs, and also on business-government relations, and on services rather than manufacturing.
3 Indeed, much of this increasing thematic heterogeneity is linked to the growing geographical diffusion. For as the emergence of the modern business institution is studied in settings far removed from the U.S. and British core, features emerge as important in the periphery that have previously been given only subsidiary roles. Moreover, the geographical spread of the discipline must be related to the extraordinary global economic integration seen in recent years. Globalization has driven demand around the world for a better understanding of how businesses and societies responded during the earlier globalization era. This transformation is enormously healthy for the discipline, not only increasing the pool of researchers, but also prompting some substantial and welcome revision to the canonical version of business development in the United States and the United Kingdom.
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Some parts of the globe have, nevertheless, remained aloof. Given its economic and political importance, the most glaring omission is the Middle East. An important justification for this special section is to showcase some recent research on business history in the region, align it with current research in the larger field, and, hopefully, to galvanize further work; for unlike many parts of Europe and Asia, the business history of the Middle East remains a relatively immature discipline. 5. There is a substantial body of economic history (see Owen and Pamuk, Economic History; and Kuran, 'Why the Middle East', for example), which acts as an essential foundation to the business history of the region. But currently business history scholarship is very much weighted toward histories of mostly large MNEs operating in the region, especially in finance and oil. As the firm soon discovered, it had to modify its marketing strategy carefully in order to familiarize consumers with and build their trust in new, imported products (baby food and concentrated dairy products). Nestlé's learning curve included an ever-closer cooperation with local business players-employees and partners-and local government. It culminated in direct investment in a local manufacturing facility as economic nationalism increased before and after World War I. Shechter's article complements Koese's investigation into marketing, distribution, and advertising of MNEs in the region, but in a different country, Egypt, and during a later era of globalization, starting with the oil boom of the early 1970s and the open-door policies of President Sadat. 10 The focus here is on the central role of local intermediaries-media and marketing specialists, advertising agencies, and public relations firms-in bridging the gap between newly arriving international enterprises, the state, and local consumers. The four articles in this special section are only a beginning of the process in encouraging the study of business history among regional studies specialists in the Middle East to "converse" with Business History at large. There are many gaps. There are few studies on local small, medium, and large enterprises, for example, with little analysis of their interactions with Middle Eastern society, culture, and political economy. There are almost no studies of how indigenous businesses interacted with Western MNEs and their business models.
11
Such research is notoriously difficult to achieve, given the endemic scarcity of sources and data, and the opacity with which business was, and still is, conducted in the region. The reward, however, will be significant. In a globalizing world, with increasingly liberalizing economies, incorporating a more fully developed understanding of the pivotal role of entrepreneurs and firms in shaping Middle Eastern societies will be of immense benefit both to the growing discipline of business history and well beyond.
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